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Reader information
Liability 
While every effort is taken to ensure
that all details printed in the magazine
are correct at the time of going to
press, the publishers cannot accept
any responsibility for the accuracy 
of the information contained in the
editorial, nor for the consequences 
of any actions taken as a result of 
this information. The views of
contributors do not necessarily
reflect those of the publisher. 

Product reviews
If you contact the manufacturer or
vendor and find the model we’ve

reviewed is not offered, please email us
at reviews@idg.com. Prices quoted
throughout the magazine include VAT
except where otherwise stated. 

Competition rules of entry 
The following rules and conditions 
apply to all competitions and giveaway
offers in the magazine. The judge’s
decision is final and no correspondence
will be entered into. There is no cash
alternative to the prize. Employees 
of IDG Communications, the company 
or companies donating prizes and 
their relatives are not eligible for 
entry. Neither PC Advisor nor 

IDG Communications can be held
responsible in the unlikely event that 
a company is not able to fulfil its
obligation and provide a prize, for
whatever reason. Competitions open 
to UK residents only.

Email privacy policy
PC Advisor will only use your email
address if you have given this
information either as a registered 
online user or through the magazine.
We will occasionally email PC Advisor

customers with relevant information
about the magazine and website. 
You may also receive emails from

selected third parties unless you opted
out from this when your data was
collected. If you have given us more
than one email address on different
occasions you will receive duplicate
emails. You are free to unsubscribe at
any time either from our e-newsletters
or promotional emails. PC Advisor

always complies with industry
regulations when emailing readers.

Cover disc 
The publisher shall have no liability
without limitation for any losses or
damage arising from using software 
on cover discs, including any loss of

profit, damage to equipment or data,
interruption of business or any other
damage, direct or accidental. Make a 
full hard drive backup before installing
any new software. 

Telephone numbers or website
addresses given for cover disc software
registration may only be valid for a
limited period. If you experience
problems with the cover disc call our
helpline on 0870 739 7630.

Dec 03 competition winners 
Canon Powershot and software: Mr D
Munro, Elgin, Moray. Canon software
bundle: Mr A Spencer, Derbyshire.

PC developers might not wish to hear
it, but the future of your living room
lies in adding PC features to
entertainment devices

Where is your PC? The chances are it lives in a
spare bedroom or study and not in the living

room. Traditionally the PC has been kept there
because its focus has been work not entertainment.
But now it wants to come out and play.

The PC has been knocking on the living room 
door for a decade, but there’s always been a well-
established group of other technologies occupying
that space such as the stereo, TV and VCR. Microsoft
is particularly keen that the PC should be let in and, in
the shape of Media Center, claims the PC is now ready for 
prime-time viewing.

Adding entertainment features has become the major focus 
of PC development, to the point where there is now a bewildering 
array of hardware and software add-ons. But does that make the PC 
a natural entertainment device? No, I don’t think it does. After all, 
you could turn a garden fork into a bicycle given enough add-ons, 
but the core product will still be better suited to digging holes than
getting about town.

The essence of intent is embodied within a technology. The original
1981-model PC was intended as a business machine – a common-or-
garden fork, if you like. No matter how many entertainment wheels 
are added later it still retains that purpose at core.

Does that mean the PC will never become a permanent fixture in 
the living room? Yes and no. Adding entertainment features to the PC
will, I believe, prove much less successful than adding PC features to
entertainment devices.

Take hard disks, for example, which are currently considered an
esoteric feature in consumer electronics devices. But in 2004 hard 
disks will proliferate in set-top boxes alongside recordable DVD and
traditional videotape. Most Sky+ customers won’t even know they are
recording to a hard disk. And why should they, as long as it works?

By 2005, there will be more hard disks sold to consumer electronics
manufacturers than to PC makers. How long before stereos come with 
a hard disk for storing MP3s? The hard disk is just one of several PC
technologies that will be adopted by consumer electronics devices in 
the near future.

The PC as we know it will remain in the study, but a whole network 
of PC-like devices will populate the living room. J
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