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The Digital Home Working Group sees 17 industry giants
coming together with the aim of creating interoperability
standards for digital content among audio, video, mobile and
PC products. But just how successful will the outcome be?

ntil recently, PC and consumer electronics manufacturers have had little in

common. With a few notable exceptions — namely Sony and Toshiba — the makers

of hi-fis and televisions steer well clear of the PC world. And for good reasons:
the PC is unstable; TVs and hi-fis are very stable.

Now 17 manufacturers including Fujitsu, Gateway, HP, Samsung, NEC, Philips and
IBM have joined forces under the auspices of the DHWG (Digital Home Working Group),
with the dubious mission of ‘establishing a platform of interoperability based on open
industry standards’.

After all, it makes logical sense: music is rapidly becoming digital in the form of
MP3s and digital radio; broadband means plenty of digital input by way of movies and
other internet content; broadcast TV is going digital; and DVD players show digital
movies. So it makes sense to hang all these media players off your PC and use the
computer to control the acquisition and distribution of content.

But while hi-fis and TVs are guaranteed to remain stable for five years, the PC
changes every six months. For example, look at the way the computer connects to other
devices. Television standardised on Scart in the mid 1990s and since then the PC has
been through serial, parallel, AppleTalk, SCSI, PS/2, USB 1.0 and is now still schizo
about USB 2.0 and FireWire.

| really hope something useful comes from the DHWG but I've seen too many of
these consortia in my last two decades as a technology journalist and experience tells
me it won’t. What consumers want is a single standard that enables one digital device
to talk to any other. But this is real life. What the DHWG will produce is a list of
‘standards’ longer than a wet Sunday afternoon because none of the 17 companies
will want their technological investment left out.

The result? Chaos - just like we’ve got now. Does this mean the digital revolution
won’t happen in our homes? Far from it. It’s happening now. We’ve got broadband
internet, wireless networks, digital music, DVD movies, digital TV and digital radio.

The conclusion is don’t hang around waiting for the DHWG to ‘sort things out’
because all these disparate companies have in common is a desire to increase their
sales. Go out and buy the stuff and make it work. It will be messy and often frustrating
but you’ll enjoy the end result and PC Advisor will be there to help. =

Andrew Charlesworth
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Competition rules of entry

The following rules and conditions apply to all competitions
and giveaway offers in the magazine. The judge’s decision
is final and no correspondence will be entered into.

There is no cash alternative to the prize. Employees of
IDG Communications, the company or companies donating
prizes and their relatives are not eligible for entry. Neither
PC Advisor nor IDG Communications can be held
responsible in the unlikely event that a company is not
able to fulfil its obligation and provide a prize, for whatever

reason. Competitions open to UK residents only.

Liability

While every conceivable effort is taken to ensure that
all details printed in the magazine are correct at the
time of going to press, the publishers cannot accept
any responsibility for the accuracy of the information
contained in the editorial, nor for the consequences of
any actions taken as a result of this information. The
views of contributors do not necessarily reflect those

of the publisher.

Product reviews

Products submitted for review in PC Advisor are accepted
on the basis that the same product will be available to
the consumer. If you contact the manufacturer or vendor
and find the review model is not offered, please email
reviews@idg.com. Prices quoted throughout the magazine

exclude VAT except where otherwise stated.

Email privacy policy

PC Advisor will only use your email address if you have
given this information either as a registered online user
or through the magazine. We will occasionally email PC
Advisor customers with relevant information about the
magazine and website. You may also receive emails from
selected third parties unless you opted out from this
when your data was collected. If you have given us more
than one email address on different occasions you will
receive duplicate emails. You are free to unsubscribe at
any time either from our e-newsletters or promotional
emails. PC Advisor always complies with industry

regulations when emailing readers.

Cover disc

The publisher shall have no liability without limitation for
any losses or damage arising from using software on
cover discs, including any loss of profit, damage to
equipment or data, interruption of business, or any other
damage, direct or accidental. It is recommended that you
make a full backup of all the programs and data on your
hard disk before installing any new software. Telephone
numbers or website addresses given for cover disc
software registration may only be valid for a limited
period. If you experience problems with the cover disc
call our helpline on 0870 739 7630.

June 03 competition winners
Abit BH7 motherboard: Mr A Hornby, Essex; Mr R
Reeves, Brighton; Miss N Kimpton, Cumbria; Mr R
Haxton, Gloucester; Mr M lles, Worcester; Mr G Flex,
Hampshire; Mr A Kirkham, Liverpool; Mr D Henderson,
Yorkshire; Mr R Walden, Warwickshire Canon CanoScan:
Mr R Finch, Suffolk; Mr E Bridge, Lancashire
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