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Online music is a mess. But music is easily digitised, so arranging for its online

distribution should be simple. Technically, it is. The current shambles has nothing

to do with technology and everything to do with the outdated practices of the

record labels. Before you reach for your email (or, if your work for a record label, your

lawyer) and accuse me of condoning piracy, please read all the way to the end of the

page – I am not. 

Downloading copyrighted material without paying for it is wrong. So is sitting on your

corporate arse, ringfencing your bloated profits with legal eagles instead of taking

advantage of a technology that your customers demand to use and will benefit those

whose interests you are supposed to represent. Sadly only the former is against the law.

The record labels claim they face an historically unprecedented threat. Rubbish. When

technology changes more rapidly than the legal and societal structures it affects, conflict

inevitably results. But progress is made. Scholars of modern history will recognise this

was predicted by Marx and Engel.

But while other industries have adapted the supply chain to account for changes

wrought by the internet, the record labels seem stubbornly to refuse to co-operate in

legitimising the online distribution of music.

Consequently, online music is a mess. Legitimate sites are not global or offer a

mishmash of music to which different rules apply: some tracks you can download for 

a limited period only; some you can burn to CD; some you can’t. Meanwhile the pirates

flourish. And do the record labels question their own culture of lawyers, leather sofas 

and loadsa coke? Nope They sue individual music downloaders. Doh!

The police in this country learned years ago that prosecuting individuals for certain

types of crime is a waste of their time. For example: weekend fights used to be a

common occurrence outside a certain city-centre takeaway after pub closing hours while

pissed-up patrons waited for their pizza. Instead of posting a uniformed officer outside

the takeaway to keep law and order, the police posted the takeaway’s phone number 

in all the local pubs. No waiting, no fights.

Similarly the record companies need to be tough on the causes of crime, not just

tough on crime. To find the causes they need look no further than their own reluctance 

to adapt. ■

Andrew Charlesworth, editor
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welcome reader information
Competition rules of entry 
The following rules and conditions apply to all competitions 

and giveaway offers in the magazine. The judge’s decision

is final and no correspondence will be entered into. 

There is no cash alternative to the prize. Employees of 

IDG Communications, the company or companies donating

prizes and their relatives are not eligible for entry. 

Neither PC Advisor nor IDG Communications can be held

responsible in the unlikely event that a company is not 

able to fulfil its obligation and provide a prize, for whatever

reason. Competitions open to UK residents only.

Liability 
While every effort is taken to ensure that all details

printed in the magazine are correct at the time of going to

press, the publishers cannot accept any responsibility for

the accuracy of the information contained in the editorial,

nor for the consequences of any actions taken as a result

of this information. The views of contributors do not

necessarily reflect those of the publisher. 

Product reviews
If you contact the manufacturer or vendor and find 

the review model is not offered, please email

reviews@idg.com. Prices quoted throughout the 

magazine exclude VAT except where otherwise stated. 

Email privacy policy
PC Advisor will only use your email address if you have

given this information either as a registered online user

or through the magazine. We will occasionally email PC

Advisor customers with relevant information about the

magazine and website. You may also receive emails from

selected third parties unless you opted out from this

when your data was collected. If you have given us more

than one email address on different occasions you will

receive duplicate emails. You are free to unsubscribe at

any time either from our e-newsletters or promotional

emails. PC Advisor always complies with industry

regulations when emailing readers.

Cover disc 
The publisher shall have no liability without limitation for 

any losses or damage arising from using software on

cover discs, including any loss of profit, damage to

equipment or data, interruption of business, or any other

damage, direct or accidental. Make a full hard drive

backup before installing any new software. Telephone

numbers or website addresses given for cover disc

software registration may only be valid for a limited

period. If you experience problems with the cover disc

call our helpline on 0870 739 7630.

July 03 competition winners 
Cordless optical suites: Mr S Adams, Nottingham; 

Mr L Poole, Doncaster; Mrs P Bradley, Cumbria; Mr 

R Baker, Birmingham; Mrs M Roberts, Southampton. 

Visioneer 4800 scanner: Mr J Sharp, Essex; Mr P

Ludmon, Essex; Mr C Smith, Bristol; Mr V McDowell,

Brighton; Mr J Hayes, Sussex; Mr F Whittaker, Cheshire.

PagePlus 8.0 PDF Edition: Mr K Bloomfield, Suffolk; 

Mr R Woods, Isle of Wight; Mr R Pearce, Stoke-on-Trent;

Mr G Lowe, Bolton; Mrs M Smith, York; Mr G Laycock,

Goole, Doncaster.

Music companies need to go with the flow and find
new solutions instead of sitting, Canute-like, trying to
turn the unstoppable tide of online track-swapping
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